
“ Lo re m  i p s u m  d o l o r  s i t  a m et ,  co n s e c tetu r  a d i p i s c i n g  e l i t .  E t i a m  p ret i u m ,  l e c-
tu s  i d  l o b o r t i s  fa c i l i s i s .”

Q U O T E  N A M E  H E R E

T O O L  N A M E  H E R E .

T h e  Pitch Template  h e l p s  to  c l a r i f y  a n d  co m m u n i ca te  a n  i d ea 
a n d  c rea te  a  p i tc h  t h a t  j u s t i f i e s  a n  i n v e s t m e n t  o f  t i m e  a n d  m o n e y. 
W r i t i n g  a n d  p e r fo r m i n g  a  s h o r t  p i tc h  w i l l  h e l p  c l a r i f y  a n  i d ea ,  a t t ra c t 
pa r t n e rs  o r  i n v e s to rs  a n d  ge n e ra te  b u y - i n  w i t h i n  o rga n i s a t i o n s .

“ N ev e r  i n v e s t  i n  a  b u s i n e s s  y o u  ca n’ t  u n d e rs ta n d .”

W A R R E N  B U F F E T

P I T C H  T E M P L A T E .
7 .  B U I L D  B U S I N E S S  P A R T N E R S H I P S



“ N ev e r  i n v e s t  i n  a  b u s i n e s s  y o u  ca n’ t  u n d e rs ta n d .”

W A R R E N  B U F F E T

P I T C H  T E M P L A T E .

N A M E :          D A T E :         T E A M :

N a m e  -  C o m p a n y  n a m e  o r  a  b r a n d  n a m e  f o r  o u r  i d e a . 1

W h a t  p r o b l e m  a r e  w e  s o l v i n g ?2

H o w  d o  w e  s o l v e  t h e  p r o b l e m ?3

W h a t  i s  o u r  b u s i n e s s  m o d e l ?

W h y  i s  i t  d i f f e r e n t ?

4

5

O U T L I N E  A  C L E A R  A N D  I M P O R T A N T  U N M E T  N E E D  F O R  S P E C I F I C  U S E R S .  U S E 
A   D R A M A T I C  F A C T  O R  P E R S O N A L  A N E C D O T E  I N  T H E  P I T C H  P R E S E N T A T I O N .  

H O W  I S  T H E  C O M P A N Y  O R  I N N O V A T I O N  G O I N G  T O  M A K E  M O N E Y ?  W H A T 
A R E  T H E  K E Y  F I N A N C I A L  A S P E C T S  E . G .  T H E  G I V E | G E T  W I T H  O U R 
P O T E N T I A L  P A R T N E R S ?

W E  D E S C R I B E  O U R  I N N O V A T I O N  O R  C O M P A N Y  I N  O N E  S E N T E N C E  T H A T 
D E F I N E S  I T S  C E N T R A L  I D E A  A N D  E X P L A I N  W H Y  I T ’ S  B E T T E R  T H A N 
E X I S T I N G  O R  C O M P E T I T I V E  P R O D U C T S .

H E R E  W E  D E S C R I B E  H O W  O U R  N E W  T E C H N O L O G Y,  S E R V I C E  O R  B E H A V I O U R 
S A T I S F I E S  A  U S E R ’ S  U N M E T  N E E D .  H O W  D O E S  O U R  I N N O V A T I O N  W O R K 
A N D  A R E  T H E R E  A N Y  P O T E N T I A L  N E G A T I V E S ?

T h e  a s k .6

D E F I N E  W H A T  W E  W A N T  F R O M  T H E  A U D I E N C E  W H E T H E R  I T ’ S  T I M E , 
M O N E Y,  P A R T N E R S H I P  O R  A N O T H E R  F O R M  O F  C O M M I T M E N T. 



On The Glow App

Over half our account holders have no accurate idea how much 
money they have to spend or to save each month and as a result 
they feel out of control and lose out on the benefits of good 
money management. 

The app will be given free to all customers but linked to other 
services (loans, savings, budgeting, financial advice) that will 
be cross-sold through the app. Our innovation partner will get 
money for development and license fees too. 

An app on the user’s phone that glows depending on whether 
their bank balance is lower or higher than average compared 
with previous months. It’s a quick and easy way to keep an eye 
on how well their finances are doing right now compared with 
previous months. Green glow means underspent, amber on target, 
and red overspent, compared with same day last month. 

There is no intelligent real-time financial planner available 
that is designed to give alerts and encourage daily financial 
control. 

We’re asking for the funds for a market test then a major social 
media marketing campaign targeting early adopters within our 
current customers. 

“ N ev e r  i n v e s t  i n  a  b u s i n e s s  y o u  ca n’ t  u n d e rs ta n d .”

W A R R E N  B U F F E T

P I T C H  T E M P L A T E .

N a m e  -  C o m p a n y  n a m e  o r  a  b r a n d  n a m e  f o r  o u r  i d e a . 1

W h a t  p r o b l e m  a r e  w e  s o l v i n g ?2

H o w  d o  w e  s o l v e  t h e  p r o b l e m ?3

W h a t  i s  o u r  b u s i n e s s  m o d e l ?

W h y  i s  i t  d i f f e r e n t ?

4

5

O U T L I N E  A  C L E A R  A N D  I M P O R T A N T  U N M E T  N E E D  F O R  S P E C I F I C  U S E R S .  U S E 
A   D R A M A T I C  F A C T  O R  P E R S O N A L  A N E C D O T E  I N  T H E  P I T C H  P R E S E N T A T I O N .  

H O W  I S  T H E  C O M P A N Y  O R  I N N O V A T I O N  G O I N G  T O  M A K E  M O N E Y ?  W H A T 
A R E  T H E  K E Y  F I N A N C I A L  A S P E C T S  E . G .  T H E  G I V E | G E T  W I T H  O U R 
P O T E N T I A L  P A R T N E R S ?

W E  D E S C R I B E  O U R  I N N O V A T I O N  O R  C O M P A N Y  I N  O N E  S E N T E N C E  T H A T 
D E F I N E S  I T S  C E N T R A L  I D E A  A N D  E X P L A I N  W H Y  I T ’ S  B E T T E R  T H A N 
E X I S T I N G  O R  C O M P E T I T I V E  P R O D U C T S .

H E R E  W E  D E S C R I B E  H O W  O U R  N E W  T E C H N O L O G Y,  S E R V I C E  O R  B E H A V I O U R 
S A T I S F I E S  A  U S E R ’ S  U N M E T  N E E D .  H O W  D O E S  O U R  I N N O V A T I O N  W O R K 
A N D  A R E  T H E R E  A N Y  P O T E N T I A L  N E G A T I V E S ?

T h e  a s k .6

D E F I N E  W H A T  W E  W A N T  F R O M  T H E  A U D I E N C E  W H E T H E R  I T ’ S  T I M E , 
M O N E Y,  P A R T N E R S H I P  O R  A N O T H E R  F O R M  O F  C O M M I T M E N T. 

Frank Bank            1st March            Open InnovationN A M E :          D A T E :         T E A M :


