
P H A S E  N A M E  H E R E
T W O  L I N E S

“ Lo re m  i p s u m  d o l o r  s i t  a m et ,  co n s e c tetu r  a d i p i s c i n g  e l i t .  E t i a m  p ret i u m ,  l e c tu s  i d 
l o b o r t i s  fa c i l i s i s .”

Q U O T E  N A M E  H E R E

T O O L  N A M E  H E R E .

C O L L A B O R A T I O N  Q U O T I E N T  ( C Q ) .
2 .  P R E P A R E  O U R S E L V E S  F O R  C O L L A B O R A T I O N

T h e  Collaboration Quotient  (CQ)  to o l  h e l p s  to  e x p l o re  t h e 
a p t i tu d e s  t h a t  a re  n e e d e d  fo r  s u cce s s fu l  o p e n  i n n o va t i o n .  By 
co m pa r i n g  t h e  C o l l a b o ra t i o n  I Q  o f  a n  o rga n i s a t i o n  a n d  i t s  p e o p l e  w e 
ca n  e xa m i n e  a n y  d i f fe re n ce s  a n d  s ta r t  to  t h i n k  a b o u t  c u l tu re  c h a n ge 
o r  t ra i n i n g  p ro g ra m m e s  n e e d e d . 

“ N o  o n e  ca re s  h o w  m u c h  y o u  k n o w,  u n t i l  t h ey  k n o w  h o w  m u c h 
y o u  ca re .”

T H E O D O R E  R O O S E V E LT



N A M E : 								         D A T E : 								        T E A M :

C O L L A B O R A T I O N  Q U O T I E N T  ( C Q ) .

“ N o  o n e  ca re s  h o w  m u c h  y o u  k n o w,  u n t i l  t h ey  k n o w  h o w  m u c h  y o u  ca re .”

T H E O D O R E  R O O S E V E LT

M a r k  X  fo r  y o u rs e l f.
M a r k  O  fo r  y o u r  o rga n i s a t i o n .

V E RY.

N OT
V E RY.

R I S K - T A K E R F L E X I B L E R E C E P T I V E N E T W O R K E D E M P A T H E T I CE N T R E P R E N E U R I A L
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C O L L A B O R A T I O N  Q U O T I E N T  ( C Q )  -  E X A M P L E .

“ N o  o n e  ca re s  h o w  m u c h  y o u  k n o w,  u n t i l  t h ey  k n o w  h o w  m u c h  y o u  ca re .”

T H E O D O R E  R O O S E V E LT

M a r k  X  fo r  y o u rs e l f.
M a r k  O  fo r  y o u r  o rga n i s a t i o n .

V E RY.

N OT
V E RY.

R I S K - T A K E R F L E X I B L E R E C E P T I V E N E T W O R K E D E M P A T H E T I CE N T R E P R E N E U R I A L
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P H A S E  N A M E  H E R E
T W O  L I N E S

“ Lo re m  i p s u m  d o l o r  s i t  a m et ,  co n s e c tetu r  a d i p i s c i n g  e l i t .  E t i a m  p ret i u m ,  l e c tu s  i d 
l o b o r t i s  fa c i l i s i s .”

Q U O T E  N A M E  H E R E

T O O L  N A M E  H E R E .

T h e  Network Builder  to o l s  h e l p  to  d e s i g n  re l e va n t  a n d  b e s p o ke 
n et w o r k s  t h a t  s u p p o r t  s u cce s s fu l  o p e n  i n n o va t i o n .  I n  o rd e r  to 
m o b i l i s e  t h e  o u t s i d e  w o r l d  to  i n n o va te  w i t h  u s  w e  n e e d  a  m a p  o f 
w h e re  to  s e e k  h e l p  a n d  h o w  t h e  i n n o va t i o n  e co s y s te m  i s  	
co n n e c te d  u p.  

“ I n n o v a t i o n  i s  a  b y - p ro d u c t  o f  e n g a g e d  n et w o r k s .”

V E R N A  A L L E E

N E T W O R K  B U I L D E R .
4 .  D I S C O V E R  N E W  I D E A S



1

N E T W O R K  B U I L D E R .

N A M E : 								         D A T E : 								        T E A M :

2 V i s u a l i s e  y o u r  c u r r e n t  n e t w o r k .

4 W h a t  s e c t o r / i n d u s t r i e s / g e o g r a p h i e s  a r e  r e l e v a n t 
t o  o u r  n e e d ?

G i v e  o u r  n e t w o r k  a  n a m e  t h a t  i s  r e l e v a n t  t o  o u r  n e e d . 

“ I n n o v a t i o n  i s  a  b y - p ro d u c t  o f  e n g a g e d  n et w o r k s .”

V E R N A  A L L E E

3 A d d  a  n e w  n e t w o r k .

5 W h a t  k e y w o r d s  a r e  r e l e v a n t  t o  o u r  s e a r c h ?

6 H o w  w i l l  w e  e n g a g e  o u r  n e t w o r k ?

W R I T E  T H E  N A M E S / J O B  T I T L E S / D E P A R T M E N T S  I N  T H E  I N N E R  C I R C L E S .

W R I T E  I T  I N  T H E  C E N T R E  C I R C L E .

W R I T E  N A M E S / J O B / T I T L E S  D E P A R T M E N T  T H A T  W E ’ D  L I K E  T O  B E 
C O N N E C T E D  T O  I N  T H E  O U T E R  C I R C L E S .

N E T W O R K
N A M E :



1

N E T W O R K  B U I L D E R  -  E X A M P L E .

N A M E : 								         D A T E : 								        T E A M :

2 V i s u a l i s e  y o u r  c u r r e n t  n e t w o r k .

4 W h a t  s e c t o r / i n d u s t r i e s / g e o g r a p h i e s  a r e  r e l e v a n t 
t o  o u r  n e e d ?

G i v e  o u r  n e t w o r k  a  n a m e  t h a t  i s  r e l e v a n t  t o  o u r  n e e d . 

“ I n n o v a t i o n  i s  a  b y - p ro d u c t  o f  e n g a g e d  n et w o r k s .”

V E R N A  A L L E E

3 A d d  a  n e w  n e t w o r k .

5 W h a t  k e y w o r d s  a r e  r e l e v a n t  t o  o u r  s e a r c h ?

6 H o w  w i l l  w e  e n g a g e  o u r  n e t w o r k ?

W R I T E  T H E  N A M E S / J O B  T I T L E S / D E P A R T M E N T S  I N  T H E  I N N E R  C I R C L E S .

W R I T E  I T  I N  T H E  C E N T R E  C I R C L E .

W R I T E  N A M E S / J O B / T I T L E S  D E P A R T M E N T  T H A T  W E ’ D  L I K E  T O  B E 
C O N N E C T E D  T O  I N  T H E  O U T E R  C I R C L E S .

N E T W O R K
N A M E :
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Cashflow, management, mobile, overdraft, overdrawn, 
money, financial, credit, balance, budget, smartphone, apps, 
applications, bank, banking

Targeted social media outreach: on Twitter and on LinkedIn. 
Team to join relevant networks online, such as the Service Design 
Network, and to attend specific networking events and talks 
relevant to our need.

Financial services, Mobile communications, Social media
Apps development, Emerging economies

Personal 
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Developer
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IT Team



P H A S E  N A M E  H E R E
T W O  L I N E S

“ Lo re m  i p s u m  d o l o r  s i t  a m et ,  co n s e c tetu r  a d i p i s c i n g  e l i t .  E t i a m  p ret i u m ,  l e c tu s  i d 
l o b o r t i s  fa c i l i s i s .”

Q U O T E  N A M E  H E R E

T O O L  N A M E  H E R E .

T h e  Interesting Question  to o l  g i v e s  u s  t h e  p r i n c i p l e s  a n d  p ro ce s s 
fo r  c rea t i n g  o p e n  i n n o va t i o n  c h a l l e n ge s  t h a t  a re  ba s e d  a ro u n d  c l ea r, 
co m p e l l i n g  a n d  co m m u n i ca b l e  q u e s t i o n s . 

“ I t  i s  b et te r  to  a s k  a  q u e s t i o n  t h a t  i s  d e e p  a n d  s t ra n g e  a n d 
u n e x p e c te d  t h a n  h a v i n g  t h e  a n s w e r  to  ev e r y t h i n g .”

W E R N E R  H E R Z O G

I N T E R E S T I N G  Q U E S T I O N .
4 .  D I S C O V E R  N E W  I D E A S



N A M E : 								         D A T E : 								        T E A M :

1

5 W h a t  m o t i v a t e s  o u r  o r g a n i s a t i o n ?

6 W h a t  i s  o u r  I n t e r e s t i n g  Q u e s t i o n ?W h a t  i s  t h e  t i t l e  o f  o u r  c h a l l e n g e ?

2 W h a t  i s  t h e  p r o b l e m  w e  a r e  t r y i n g  t o  s o l v e ?

3 W h o  i s  i n t e r e s t e d  i n  o u r  c h a l l e n g e ?

4 W h a t  m o t i v a t e s  t h e m ?

“ I t  i s  b et te r  to  a s k  a  q u e s t i o n  t h a t  i s  d e e p  a n d  s t ra n g e  a n d  u n e x p e c te d  t h a n 
h a v i n g  t h e  a n s w e r  to  ev e r y t h i n g .”

W E R N E R  H E R Z O G

I N T E R E S T I N G  Q U E S T I O N .

W R I T E  O R  B R A I N S T O R M  S E V E R A L  A LT E R N A T I V E  Q U E S T I O N S  A N D 
A R R A N G E  T H E M  O N  T H E  G O L D I L O C K S  C H A R T  B E L O W .

T O O  B R O A D

J U S T  R I G H T

T O O  N A R R O W



Consumers have money worries and are afraid of going 
unintentionally overdrawn. Developers see this as a creative 
challenge that will help people manage their money.

The brand, marketing, Financial Advisor and R&D team are 
all aware and behind this challenge. They understand that 
answering is key to customer retention in particular. 

1

2

5 W h a t  m o t i v a t e s  o u r  o r g a n i s a t i o n ?

6 W h a t  i s  o u r  I n t e r e s t i n g  Q u e s t i o n ?W h a t  i s  t h e  t i t l e  o f  o u r  c h a l l e n g e ?

W h a t  i s  t h e  p r o b l e m  w e  a r e  t r y i n g  t o  s o l v e ?

3 W h o  i s  i n  o u r  c r o w d ?

4 W h a t  m o t i v a t e s  t h e m ?

“ I t  i s  b et te r  to  a s k  a  q u e s t i o n  t h a t  i s  d e e p  a n d  s t ra n g e  a n d  u n e x p e c te d  t h a n 
h a v i n g  t h e  a n s w e r  to  ev e r y t h i n g .”

W E R N E R  H E R Z O G

I N T E R E S T I N G  Q U E S T I O N  -  E X A M P L E .

W R I T E  O R  B R A I N S T O R M  S E V E R A L  A LT E R N A T I V E  Q U E S T I O N S  A N D 
A R R A N G E  T H E M  O N  T H E  G O L D I L O C K S  C H A R T  B E L O W .

W h o  i s  i n t e r e s t e d  i n  o u r  c h a l l e n g e ?

The Cashflow Challenge

How can we help busy, working people better manage their
personal finances on the move?

N A M E : 								         D A T E : 								        T E A M :Frank Bank						            1st March							            Open Innovation

T O O  B R O A D

J U S T  R I G H T

T O O  N A R R O W

How can we help people 
manage their finances? 

How can we help busy, working people to better manage their 
personal finances on the move?

What IOS/Android mobile phone applications 
can give automated balance and projected 

cashflow analyses to consumers? 



P H A S E  N A M E  H E R E
T W O  L I N E S

“ Lo re m  i p s u m  d o l o r  s i t  a m et ,  co n s e c tetu r  a d i p i s c i n g  e l i t .  E t i a m  p ret i u m ,  l e c tu s  i d 
l o b o r t i s  fa c i l i s i s .”

Q U O T E  N A M E  H E R E

T O O L  N A M E  H E R E .

T h e  Jam  i s  a  co l l a b o ra t i v e  s t y l e  o f  w o r k s h o p  t h a t  d e l i b e ra te l y  m i xe s 
d i v e rs e  p e o p l e  a n d  d i s c i p l i n e s  to  f i n d  n e w  p o w e r fu l  h y b r i d  i d ea s . 
T h i s  to o l  i s  a  ‘ h o w  to’  fo r  p l a n n i n g  a  p ro d u c t i v e  a n d  c rea t i v e  s e s s i o n 
fo r  n e w  i d ea s ,  p ro p o s i t i o n s ,  b u s i n e s s  m o d e l s  o r  p ro to t y p e s .  G et t i n g 
co l l ea g u e s  o r   pa r t n e rs  i n v o l v e d  i n  a  J a m  a l s o  h e l p s  get  b u y - i n  a n d 
m a i n ta i n  m o m e n tu m  t h ro u g h o u t  t h e  i n n o va t i o n  p ro ce s s .

“ I t ’s  v e r y  h a rd  to  w r i te  a  s o n g  a l o n e .  I t ’s  o n l y  b y  j a m m i n g  t h a t  y o u  ca n 
g et  a  s o n g  to g et h e r.”

M A U R I C E  G I B B

J A M  D E S I G N E R .
5 .  C O N V E N E  C O L L A B O R A T I V E  W O R K S H O P S



1

3

4

N A M E : 								         D A T E : 								        T E A M :

W h o  i s  g o i n g  t o  J a m  w i t h  u s ?

2 W h a t  t y p e  o f  J a m  a r e  w e  p l a n n i n g ?

I N S I G H T S  J A M

P R O P O S I T I O N  J A M

I D E A S  J A M

B U S I N E S S  M O D E L  J A M

P R O T O T Y P I N G  J A M

5 W h a t  i s  o u r  o u t l i n e  a g e n d a ?

W h a t  s t i m u l u s  m a t e r i a l s  w i l l  w e  n e e d ?W h a t  a r e  t h e  J a m ’ s  o b j e c t i v e s ?

“ I t ’s  v e r y  h a rd  to  w r i te  a  s o n g  a l o n e .  I t ’s  o n l y  b y  j a m m i n g  t h a t  y o u  ca n  g et  a  s o n g  to g et h e r.”

M A U R I C E  G I B B

A M  -  D I V E R G E N T  T H I N K I N G

A M  -  C O N V E R G E N T  T H I N K I N G

P M  -  D I V E R G E N T  T H I N K I N G

P M  -  C O N V E R G E N T  T H I N K I N G

J A M  D E S I G N E R .



1

3

4
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Agree the objectives, warm up using exercises from Co-creation 
Techniques, plenary financial services brainstorm using 
Co-creation Techniques

Delegates form breakout groups to classify and prioritise ideas 
based on fit with brand and customer appeal. 

Breakout groups role-play how the different new services would 
work in practice. 

Breakout groups develop and name the best services and 		
present back. 

W h o  i s  g o i n g  t o  J a m  w i t h  u s ?

2 W h a t  t y p e  o f  J a m  a r e  w e  p l a n n i n g ?

I N S I G H T S  J A M

P R O P O S I T I O N  J A M

I D E A S  J A M

B U S I N E S S  M O D E L  J A M

P R O T O T Y P I N G  J A M

5 W h a t  i s  o u r  o u t l i n e  a g e n d a ?

W h a t  s t i m u l u s  m a t e r i a l s  w i l l  w e  n e e d ?W h a t  a r e  t h e  J a m ’ s  o b j e c t i v e s ?

“ I t ’s  v e r y  h a rd  to  w r i te  a  s o n g  a l o n e .  I t ’s  o n l y  b y  j a m m i n g  t h a t  y o u  ca n  g et  a  s o n g  to g et h e r.”

M A U R I C E  G I B B

A M  -  D I V E R G E N T  T H I N K I N G

A M  -  C O N V E R G E N T  T H I N K I N G

P M  -  D I V E R G E N T  T H I N K I N G

P M  -  C O N V E R G E N T  T H I N K I N G

J A M  D E S I G N E R  -  E X A M P L E .

/

Come up with 10 new services that help people manage their 
finances in a more intuitive and easy-to-use manner.

Lead users of apps, online banking who are also our customers.

Our retail banking team including bank managers.

Independent financial advisors and financial journalists.

We have chosen 1 key unmet need: To know exactly how much I 
have to spend each month. 



P H A S E  N A M E  H E R E
T W O  L I N E S

“ Lo re m  i p s u m  d o l o r  s i t  a m et ,  co n s e c tetu r  a d i p i s c i n g  e l i t .  E t i a m  p ret i u m ,  l e c tu s  i d 
l o b o r t i s  fa c i l i s i s .”

Q U O T E  N A M E  H E R E

T O O L  N A M E  H E R E .

T h i s  to o l  h e l p s  u s  co m m u n i ca te  a n d  e n co u ra ge  co l l a b o ra t i v e 
b e h a v i o u rs  i n  a  w o r k s h o p.  O b s e r v i n g  o u r  Jam Behaviours  w i l l  h e l p 
get  b et te r  i d ea s  a n d  tea m w o r k  a n d  e n s u re  p e o p l e  h a v e  a  p o s i t i v e 
a n d  c rea t i v e  e x p e r i e n ce  to o. 

I N S P I R E D  BY:  H i d d e n  G o r i l l a

“A  n ew  i d e a  i s  n o t h i n g  m o re  o r  l e s s  t h a n  t h e  co m b i n a t i o n  o f
o l d  e l e m e n t s .”

J A M E S  W E B B  Y O U N G

J A M  B E H A V I O U R S .
5 .  C O N V E N E  C O L L A B O R A T I V E  W O R K S H O P S



1 B U I L D  O N  I D E A S . 3 O N E  C O N V E R S A T I O N  A T  A  T I M E .

2 L E A N  I N ,  D O N ’ T  L E A N  B A C K . 4 N O  G A D G E T S  U N T I L  T H E  B R E A K .

“A  n ew  i d e a  i s  n o t h i n g  m o re  o r  l e s s  t h a n  t h e  co m b i n a t i o n  o f  o l d  e l e m e n t s .”

J A M E S  W E B B  Y O U N G

J A M  B E H A V I O U R S .

B y  s i m p l y  c h a n g i n g  y o u r  l a n g u a g e 
f r o m  “ n o ,  b u t … ”  t o  “ y e s ,  a n d . . . ”  h e l p s 
t o  e n c o u r a g e  a n d  b u i l d  o n  i d e a s . 
E n c o u r a g e  t h e  g r o u p  t o  n o t i c e  t h e i r 
l a n g u a g e  a n d  s t o p  u s i n g  “ n o ,  b u t … ”  i n 
f a v o u r  o f  “ y e s ,  a n d …”.

A c t i v e l y  l i s t e n  t o  y o u r  c o l l e a g u e s  a n d 
s h o w  t h i s  w i t h  y o u r  b o d y  l a n g u a g e ,  i t
w i l l  e n c o u r a g e  p e o p l e  t o  b e  b r a v e  a n d 
s h a r e  t h e i r  t h o u g h t s  a n d  i d e a s  t o  k n o w 
t h e y  h a v e  a n  a t t e n t i v e  a u d i e n c e .

M a k i n g  i t  a  g a d g e t  f r e e  z o n e  h e l p s 
p e o p l e  t o  b e  t r u l y  p r e s e n t  a n d  g i v e  t h e i r
f u l l  a t t e n t i o n  t o  t h e  i m p o r t a n t  q u e s t i o n 
a t  h a n d .  P o p  o u t  t o  d e a l  w i t h  u r g e n t  c a l l 
a n d  e m a i l s ,  o r  b e t t e r  s t i l l ,  w a i t  u n t i l 
a  b r e a k .

W i t h  a  g r o u p  o f  p e o p l e  i t  c a n  s o m e t i m e s 
b e  h a r d  t o  g i v e  e v e r y o n e  a n  o p p o r t u n i t y 
t o  s p e a k ,  s o  h a v i n g  o n e  c o n v e r s a t i o n 
h e l p s  k e e p  f o c u s  e n c o u r a g e s  e q u a l 
p a r t i c i p a t i o n .  H e l p  p e o p l e  b e  a w a r e  o f 
t h i s  a n d  f a c i l i t a t e  o n e  c o n v e r s a t i o n  a t 
a  t i m e .

Y E S ,
A N D . . .
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6 C A P T U R E  E V E R Y  I D E A . 8 T H E  R U L E  O F  T W O  F E E T.

“A  n ew  i d e a  i s  n o t h i n g  m o re  o r  l e s s  t h a n  t h e  co m b i n a t i o n  o f  o l d  e l e m e n t s .”

J A M E S  W E B B  Y O U N G

J A M  B E H A V I O U R S .

W e  a l l  l e a r n  i n  d i f f e r e n t  w a y s ,  s o 
e n c o u r a g e  p e o p l e  t o  e x p r e s s  t h e i r  i d e a s
v i s u a l l y  i n  b o t h  w o r d s  a n d  p i c t u r e s .  I t 
w i l l  h e l p  t o  t r i g g e r  m o r e  c o n n e c t i o n s
a n d  a s s o c i a t i o n s .

I t  i s  v i t a l  a l l  t h e  i d e a s  a r e  r e c o r d e d , 
e v e n  t h e  i d e a s  t h a t  y o u  t h i n k  a r e  t o o
w a c k y  o r  w i l l  n e v e r  w o r k .  I t  i s  o f t e n 
t h e s e  i d e a s  t h a t  a r e  t h e  o n e s  t h a t  a r e
r e f i n e d  i n t o  t h e  w o r k a b l e  i d e a s  t h a t 
h a v e  t h e  m o s t  i m p a c t .

S p e n d  t i m e  i n  t h e  g r o u p s  t h a t  i n t e r e s t 
y o u  o r  w h e r e  y o u  f e e l  y o u  c a n  a d d
m o s t  v a l u e .  I f  i t ’ s  n o t  w o r k i n g ,  m o v e .

R e g a r d l e s s  o f  s e n i o r i t y  o r  s e r v i c e , 
e v e r y o n e s  v i e w s  a r e  o f  e q u a l  v a l u e  a n d
i m p o r t a n c e .



“ Lo re m  i p s u m  d o l o r  s i t  a m et ,  co n s e c tetu r  a d i p i s c i n g  e l i t .  E t i a m  p ret i u m ,  l e c-
tu s  i d  l o b o r t i s  fa c i l i s i s .”

Q U O T E  N A M E  H E R E

T O O L  N A M E  H E R E .

C o l l a b o ra t i v e  i n n o va t i o n  i s  o n l y  p o s s i b l e  w h e n  w h a t  ea c h  pa r t n e r 
g i v e s  i s  ba l a n ce d  b y  w h a t  ea c h  get s .  T h e  Give|Get  to o l  h e l p s  u s  
d e f i n e  w h a t  o u r  b u s i n e s s  o f fe r  w i l l  b e  to  p o te n t i a l  pa r t n e rs  a n d 
w h a t  w e  w i l l  e x p e c t  i n  retu r n .

I N S P I R E D  BY:  W e C rea te

“ Fro m  w h a t  w e  g et  w e  m a ke  a  l i v i n g .  Fro m  w h a t  w e  g i v e 
w e  m a ke  a  l i fe”.

A R T H U R  A S H E

G I V E  /  G E T .
7 .  B U I L D  B U S I N E S S  P A R T N E R S H I P S



“ Fro m  w h a t  w e  g et  w e  m a ke  a  l i v i n g .  Fro m  w h a t  w e  g i v e  w e  m a ke  a  l i fe”. 

A R T H U R  A S H E

G I V E  /  G E T .
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C O N T A C T :

1

W h a t  a r e  w e  g o i n g  t o  G I V E ?2

W H A T  S K I L L S  A N D  R E S O U R C E S ,  D A T A  A N D  T E C H N O L O G Y, 
C O N T A C T S  O R  M O N E Y  C O U L D  W E  P O T E N T I A L L Y  O F F E R ?

W h a t  a r e  w e  g o i n g  t o  G E T ?3

W H A T  S K I L L S  A N D  R E S O U R C E S ,  D A T A  A N D  T E C H N O L O G Y, 
C O N T A C T S  O R  M O N E Y  A R E  W E  L O O K I N G  F O R ?

S K E T C H



“ Fro m  w h a t  w e  g et  w e  m a ke  a  l i v i n g .  Fro m  w h a t  w e  g i v e  w e  m a ke  a  l i fe”. 

A R T H U R  A S H E

G I V E  /  G E T  -  E X A M P L E .

N A M E :  						       					     O R G A N I S A T I O N :  						    

C O N T A C T :

1

W h a t  a r e  w e  g o i n g  t o  G I V E ?2

W H A T  S K I L L S  A N D  R E S O U R C E S ,  D A T A  A N D  T E C H N O L O G Y, 
C O N T A C T S  O R  M O N E Y  C O U L D  W E  P O T E N T I A L L Y  O F F E R ?

W h a t  a r e  w e  g o i n g  t o  G E T ?3

W H A T  S K I L L S  A N D  R E S O U R C E S ,  D A T A  A N D  T E C H N O L O G Y, 
C O N T A C T S  O R  M O N E Y  A R E  W E  L O O K I N G  F O R ?

S K E T C H

Frank Bank										              Interbank

   www.InterBank.com

1. A $5000 fund to develop a prototype

2. We intend to license a new technology from a partner and/or 
to share the revenue taht it generates.

3. We will enter into a revenue share arranagement with our 
partner so that they can share in the benefits that the app 
brings to us.

1. A working app and development capability.

2. Design skills and user insights.

3. Reliable and stable company that passes our procurement 
hurdles.

4. Agile and flexible working style

5. An app that integrates seamlessly with our systems 

Frank Bank						            1st March							            Open InnovationN A M E : 								         D A T E : 								        T E A M :


	5. Collaboration Quotient (CQ)
	10. Network Builder
	12. Interesting Question
	16. Jam Designer
	17. Jam Behaviours
	24. Give : Get

